Part A and Part B

FET5621 Assessment 2: Website Design Critique, Marking Criteria: 

Part A

My contribution to group learning
Part A: Marking Criteria:

	Criteria
	Marks
	Allocated

	Your submission will be marked according to your ability to demonstrate evidence of high quality discussion contributions.

	
	Timeliness of responses (usually within 24-48 hours)

	20
	20

	Analysis
	Posting 1: 

Early postings to Jim                                                 24-28thMarch07
Posting 2:
Initial posting Jan                                           25th March 074.57pm

Carollwynn                                                        26th March 071.17am

Jan                                                                                      073.54pm

Posting 3:


Carollwynn post                                               30th March 07 7.36pm
Jan:                                                                                   07 9.28pm

Carollwynn                                                       31st March 07 1.36am

Jan                                                                                     07 5.41pm

Carollwynn                                                                         07 6.38pm

Jan                                                                                     07 7.11pm
Posting 4:


Frances                                                            28th March 07 4.20pm
Jan:                                                                                   07 5.44 pm

Caroll                                                                                 07 6.07pm

Jan                                                                                     07 9.39pm
	
	Outstanding

	
	Demonstrate social presence and/or peer support including, but not limited to: 

· Emotion 

· Empathy
· Personal connection, and
· Commonality



	10
	9

	
	APPENDIX: Posting 1



Canadian PE teacher Jim Copeland, works full time, has a young family, coaches rugby and participates in road races. Jim comments that our busy lives have many similarities. Jim had not posted for over 48hrs. I hoped all was well following the road race.

My contributions to this group discussion:
· Support Jim without pressuring him with our group workload
· Encourage participation by showing an interest in his life
· keep contact with all members of group to promote successful outcomes
· establish positive relationships  
· achieve group goals 
A positive response from Jim updated the group on his progress 

	
	A valuable and valued participant in the Group Jan

	
	Integration or synthesis of ideas from a variety of sources in the primary contributions
· Scope and depth of research-based literature referenced.

	10
	8.5

	
	APPENDIX: Posting 2
Posting 3
Layout specialist in web production. 

I acquired layout skills by:

· Studying appropriate research literature ie web pages, journals, periodicals

· 

 HYPERLINK  \l "B17" 

Integrating and synthesizing ideas from six sources of research-based literature
 

I contributed to timely discussions and promoted understanding by:

· Summarizing and displaying information clearly and succinctly 
· Using referencing convention and hyperlinks
· communicating proactively
· responding to questions
· clarifying thought processes
· verifying requests
· questioning understanding

· 

 HYPERLINK  \l "A4" 

encouraging development

I contributed to stimulating correspondence and helped synthesise ideas. This enabled our group to develop good principles of web layout. 


	
	Excellent and on-going contibutions

	
	Efforts to make meaning and refine current understandings:
· Seeking clarification

· 
Restating information 

· 
Offering tentative interpretations
· Confirming others' statements
· Identification of helpful resources



	20
	19

	
	Evidence of consideration of issues presented in previous postings

· ‘Questioning’ posts which invite responses and so continue the conversation
· Offering suggestions, especially where these are linked to questions from the ongoing discussion 



	20
	19

	
	APPENDIX: Posting 3



Carollwynn’s expertise in computer programming enabled her to interpret standards analysis easily. Her succinct postings aided our understanding and interpretation of these analyses.

It was my task to: 

· Seek clarification on statements I did not fully understand
· Restate information to verify her interpretation

· 
Offer suggestions and ideas to improve our groups understanding
· Provide helpful resources addressing topics of interest

· 

 HYPERLINK  \l "E7" 

Confirm information provided as to relevancy and accuracy



I contributed to daily group discussions where I reflected on other postings brought up previously on SEO.

	
	Highly productive engagement

	
	APPENDIX: Posting 4
Frances and I posted critiques for Learn online at similar times. We were impressed with site navigation and layout. She used some excellent summaries to clarify her understanding.

In my timely responses I:-

· Commended Frances on succinct writing style
· 
Confirmed statements and made comparisons to  The Nature site
· Clarified points and offered interpretations in relation to “stickiness” and “information rich and well organised”
· Provided examples to support understanding
· 
Referred to previous discussions clarifying and expanding on site maps and feedback forms
· Responded to Caroll’s criticism of  screen alignment and back linking 
· Recommended improvements

· 
Referred to principles of good site design

	
	Exemplary work 

	
	An economy of language i.e. succinct, but meaningful writing.

· Consider sentence structure, paragraph structure, overall assignment structure, word usage, style, tone, formatting and layout, referencing conventions and mechanics (spelling, punctuation etc).

	20
	18

	
	 APPENDIX: Posting 2
When posting critiques I was careful to use: 

· Html formatting

· good layout

· headings to break up text and help retain information

· appropriate text and size 

· good sentence and paragraph structure

· suitable language 
· assignment tone

· detailed information for understanding my specialist area 

· accurate spelling and punctuation

· referencing conventions

· hyperlinks


	
	Very clear communication.

	
	Word limit target of 500 words (within a range of 450 – 550 words) has been achieved.

· Marks will be deducted when submissions (excluding appendices and reference list) are outside this range. Each 10% outside the range will loose 10% of the total marks available. Eg. 550 + 50 words will reduce your overall marks by 10%.
	
	

	Total Marks
	100
	93.5

	Word Total 510

	Weighted mark
	10
	9.4

	Grade
	
	HD


APPENDIX
Posting 1  


(back to top)
	Compiled Messages
Topic: Work Group Learn Online - Critique 12 
	Date: 24 March 2007 3:34 AM 

	Subject: Re:Orchard Website - in other browsers 
	Author: Copeland, James 

	Hi Jan, I will attempt to get you the proper format of the doc this evening my time. I am 14 hours behind Queensland time. 
My life sounds very much like yours with a student teacher thrown in the mix. I am also in a 30km road race this weekend. Look for my post shortly.
Jim 


	Topic: Work Group Learn Online - Critique 12 
	Date: 24 March 2007 10:04 PM 

	Subject: Assistive Technologies Template 
	Author: Copeland, James 

	Here is the template I created to evaluate the sites. It will give me a simple framework to enable me to look at all the criteria. I will forward the completed text in the near future. 
Jim 



	Attachments:
Web Accessibility.doc 


	Topic: Work Group Learn Online - Critique 12 
	Date: 25 March 2007 7:17 AM 

	Subject: Re:Assistive Technologies Template 
	Author: Clewett, Jan 

	Thanks Jim.
How did the road race go?
Jan 




	Topic: Work Group Learn Online - Critique 12 
	Date: 27 March 2007 10:25 AM 

	Subject: Re:Assistive Technologies Template 
	Author: Clewett, Jan 

	(Assignment top)
Hi Jim,
Just keeping in touch. You haven't posted for a few days. How are things going? Have you finished your webpage? I uploaded mine on Saturday. What a relief! I am so pleased to be doing something different now in assessment rather than looking at a tag and wondering why it doesn't work. 
Jan Clewett 




	Topic: Work Group Learn Online - Critique 12 
	Date: 28 March 2007 4:34 AM 

	Subject: Re:Assistive Technologies Template 
	Author: Copeland, James 

	Hi Jan, I have been busy, busy, busy. I ran a 30km road race two days ago which was 9km longer than I have ever run in my life. Needless to say it took the wind out of my sails! I started coaching my rugby team yesterday. I also have a student teacher to help along and somewhere in there I have a 5 year old. Yikes!! I posted my web page about two weeks ago. I'm not sure if it is up to par. We will see. I hope to have the analysis of accessibility issues complete for the group to comment on in the next couple of days. I have looked at the Mars site so far. (Oh, I forgot about my other masters course!) Life would certainly be boring if we had time to sit down and think about it. I have been reading all the posts and will be posting again in a couple of days. By the way it is a sunny 22C today up here. What do you think of that EH! Just a little Canadian lingo for you. Tomorrow 10C and rain. It's that time of year. Cheers, Jim 




	Topic: Work Group Learn Online - Critique 12 
	Date: 28 March 2007 7:33 AM 

	Subject: Re: Assistive Technologies Template 
	Author: Clewett, Jan 

	(Assignment top)
I am glad you are still with us after your road race. 30km is a long long way. I walk/jog 5.4km every second day with my dogs and that almost kills me. I have done most of the caring now for my two kids but I know I could never have even tackled a full time job let alone a 2 uni courses as well. The thing about exercise is it gets your head back into line and out of the computer eh?
As far as the sites go I think the Mars site is the biggest. Once I had my head around that, the others were pretty easy. Especially Orchard Suits! I mean what can  you say about that. The table you have will help you too. 
I am glad the weather has changed for you. Your talk of rain would go down well here.
My daughter goes to uni in Hawaii and my husband Tim and I always look at world weather. There it is 29 on a great day and 28 on a cold day. Half her luck.
Is that rugby union you coach?
Bye for now 
Jan 




Posting 2
(Assignment top)

	Topic: Work Group Learn Online - Critique 12 
	Date: 25 March 2007 4:57 PM 

	Subject: Destination Mars - layout critique 
	Author: Clewett, Jan 

	The following is my critique of the NASA site. There are really two sites in this. I don't know if we are to do both  sites or just one. I have included both in my critique. It is a little long but it is hard to know where to stop. 

Jan Clewett

Site Definition: Destination Mars is a NASA educational site providing current scientific information to the world about its research of planet Mars. There is both depth and breadth in the information provided, satisfying the needs of students, teachers and general public interested in astronomy and space exploration. The site would appeal to a slightly "tech savvy" audience. 

Proximity: The arrangement and relationship of elements in both the flash and non-flash site is well structured and organized. The grouping of elements has visual appeal and strength. It allows the user to confidently and intuitively negotiate the body of information provided. 

Theme and Repetition: A consistent predictable theme is used in both flash and non flash sites. Colour, style and navigation scheme is repeated throughout. In doing so it creates awareness and expectancy in the user of what is to come. The flash site reflects a "deep space" image with dark background and white "electronic type" font. The user has the feeling of being inside a space capsule. The more simplistic choice of non-flash site is more user friendly and with a wider audience appeal. There is a similar repetition of theme with larger font size and good colour contrast. Although the flash site may not appeal to all users there would be a proportion of the audience expecting a high level of technological design from the NASA site and they have not been disappointed. 

Design grids: The flash site and the non flash site both use a basic design layout grid to guide the user through the information provided. Each page is predictive, with both the user and designer knowing where both graphics and text will be located. 

Page size and layout. The flash site has the .swf file ("760"x"426") centred on the XHTML background with the background expanding to suit monitor size. The flash file cannot be increased in size on a browser screen so its page size and font size remain constant and limited. The non flash site width is set to "730" centred. The background will expand to suit larger monitors but the width does not change. This still looks good on most small and large monitors. The non-flash site has longer pages which have hyperlinks at the top to minimise scrolling. These pages are of acceptable length for easy browsing. Text size can be altered in the browser. 

Cross platform issues. Both sites adapt well to IE, Firefox and Opera. The flash site will only operate with the plugin Flash player installed on the computer. 

Usefulness of layout: The layout in the non Flash site is especially useful to the user. All the required tools of navigation are found in the top 12 cm of the page and are visible on a typical display screen. This layout is repeated throughout the website making it simplistic, comfortable and consistent. The flash site is a little less user friendly. Although there is consistency, the drop down navigation bar is not obvious and there is no quick exit for non flash users or users with slow dial-up connections. Depending on how the user came to arrive at the site may mean the user may move on. 

Visual hierarchy: Important elements are emphasized and content is logically and predictably presented in both sites. The navigation bar, links, headings and columns all contribute to displaying content in a logical order for the user. 

Page Length: The flash site has smaller pages with hyperlinked pop out text boxes. There is no scrolling required. This would appeal to the audience taking on the role of "astronaut" driver (possible computer game orientated teenagers and young adults) However for an older more mature audience with some visual problems this could be very unfriendly. This audience would prefer the non-flash site where the page length is easier to navigate and read. Pages concise and well ordered. Both sites show consistency in page order and are well ordered. 

Use of CSS and tables: The non flash site relies on the style sheet to set the position and style of the website. The flash site has the few style elements defined in the XHTML with the .swf file containing most of the content, navigation and links.

Topography: The non flash website features good typography. The overall pattern and contrast between fonts, background, text blocks, headlines, graphics and white space is excellent. It is pleasing to look at and easy to read however some hyperlinked colours could be more distinctive and navigation text larger. Although the flash website has some stunning typographical contrasting features, the readability is a severe drawback. Designed for the "outer space" experience, the dark background with white small upper-case text is almost illegible, and renders the content useless to all but those with excellent eyesight, patience and determination. 

Legibility: The legibility for both sites is so contrasting. The non flash website has a pleasant dramatic colour scheme. It uses black left align text on white background, size 11 Arial font (can be sized larger in browser), easy to read line length, good use of white space in spacings, margins and gutters. Borders, columns and headings are used to carefully organise text and graphics for a positive user experience. The navigation font size could have been made a little larger. Unfortunately the Flash website although having many of the contrasting features required for a good website has a colour scheme that is quite garish and not easy on the eye. It uses borders, columns and headings to divide the text and graphics however the text is highly illegible. This site uses upper-case white size 9 Geneva font on a dark background which detracts so much from what could have been a much more pleasant experience for a wider audience.
(Assignment back)

References: 
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Jakob Nielsen's Alertbox. (1999). "Ten Good Deeds in Web Design." from http://www.useit.com/alertbox/991003.html.

Kyrnin, J. (2004). "'Little Web of Horrors: Scary Web Designs'." 2004, from http://webdesign.about.com/od/webdesignbasics/a/aascaryweb.htm
Lipera, R. (2002). "Basic Web Page Layout." from http://library.albany.edu/imc/webdesign/index.htm 
Guenther, K. (2004 ). Know the Fundamentals and Good Design Will Follow. AN 11796303 

WILLIAMS, T. R. (2000). "Guidelines for the Display of Information on the Web." Technical Communication 3rd Quarter 2000(47): 383-396.
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	Topic: Work Group Learn Online - Critique 12 
	Date: 26 March 2007 1:17 AM 

	Subject: Re:Destination Mars - layout critique 
	Author: Mitchell, Carollwynn 

	Hi Jan

I agree with you about the deep space feel - I think the music enhances that experience too :)

I also found site layout generally acceptable except for the following points:

I agree with your about the small print - It is difficult to read normally and even more so when my eyes are sore as they have been for the last week. A consequence of walking outside in duststorms and a lingering flu bug! 

I have a widescreen laptop so both the flash page and the home page take up just under 2/3 of the screen width. I found it a bit distracting having that much empty black or grey space on either side - and the top in the case of the flash site.

I agree with you too about the garish colours on the flash site. Because they use greys in the page colours as well as the background the flash page blends into the background rather than standing out as it should. the only saving grace is the red planet.

I know this falls under the navigation experts domain. (Well everything tends to overlap to some extent really) lf navigation links are not obvious users will automatically click on the back button - which in this case takes you back to the Mars home page, even from the subpages on the flash page. Which frustrated me because I wanted to go to another menu option in the flash site. 

Regards

Caroll


	Topic: Work Group Learn Online - Critique 12 
	Date: 26 March 2007 5:13 PM 

	Subject: Re:Destination Mars - layout critique 
	Author: Clewett, Jan 

	(Assignment back)



Thanks for your input. 
Yes I should have mentioned the music in my critique. I stopped with the analysis of navigation as that was a separate area and there is so much in layout. 
The back button is a problem with flash sites isn't it. I quite like using flash. You can do so many things with it. Also when you save the file to web it compresses the content into a very small file. It doesn't change shapes although different versions of flash reader can read it in distorted ways. I know the latest flash reader rendered some flash sites unreadable. 
I made an intro for a friend’s site you may like to look at http://www.bodynclyde.com.au/ I was happy with the look and feel of it and so was he. It went nicely with the theme of the site. Flash websites must always have clearly marked how to get to the non-flash content quickly in case of slow speeds or "been there done that". 

Jan Clewett




 Posting 3 (Assignment back)
	Topic: Work Group Learn Online - Critique 12 
	Date: 30 March 2007 7:36 PM 

	Subject: ABC - Standards analysis 
	Author: Mitchell, Carollwynn 

	Hi everyone

I have checked the coding (standards, accessibility, cross browser issues) for the ABC Learn Online page http://www.abc.net.au/learn/. Initially I thought this site would be the easiest, however discrepancies in the test results showed that it wasn’t – not because of the site but because discrepancies showed that we shouldn’t rely on validation software to check our code: It certainly helps but it should not be the only checking we do.

The page failed the W3C validation test against HTML 4 with one error – the use of the <style> tag within the <body> section: the <style> tag should only be used in the <head> section of a document. See W3C HTML Index of HTML 4 elements www.w3.org/TR/html401/index/elements.html 

TAW analysis of the ABC Online page identified 55 potential issues under Priority 1:
• 30 of these highlighted that text alternatives for images should give enough information to be understood if no images load or if the page is rendered with assistive technology. Further tests showed that the text alternatives provide enough information to be understood – see second last paragraph.
• Ten highlighted that the tables had no row or column headers, and data and header cells were not correctly identified or structured. 
• Two highlighted that documents should be organized so they may be read without style sheets. Further tests showed that the page could be read without the style sheet. See third last paragraph.

Of the 71 automatically detected issues under Priority 2, 17 highlighted the requirement to use relative rather than absolute units in markup language attribute values and style sheet property values, and 53 highlighted instances of deprecated features of W3C technology (see W3C Index of HTML 4 elements) including: 
• The <font> tag
• The border attribute with <img>
• The height and width attributes in <td>, <table> and <th>
• The align attribute in <div> and <p>
• The language attribute in <script>.

The deprecated features found by TAW struck me as odd given that the W3C validation test did not pick up any deprecated features. So I validated the code in Dreamweaver 8 which was, until just this week, the most recent version. It found the following issues:
• The <style> tag within the <body> section 
• The deprecated <font> tag 
• One <p> and one <tr> tag not closed
• No <html> opening tag. On further investigation at the W3C site I found that both the opening and closing <html> tags are optional.

What these discrepancies means is that we shouldn’t rely on validation software to check our code – it certainly helps but it should not be the only checking we do. I also read through the whole html document and noted that some tags are in upper case and some attribute values are not enclosed in quotation marks – sloppy coding. 

The question no doubt you are all asking is: If browsers obviously make assumption about code even when it is sloppy or not complete as shown by the ABC Online site, then does it matter? 
• Common standards are aimed at allowing different browsers and assistive technologies to read the same web page in the same way.
• There are a number of different browsers available, more people are using something other than IE and more people with varying abilities are accessing the web. In order to make your site accessible to your potential audience you should adhere to standards. 
• An “anything goes” situation means that your site may not work in a particular browser or with some assistive technology – potentially losing you customers and reputation. 
• Server space is used up by sloppy code and requires more processing power. 
• Well ordered, clear and correct code is easier to work with. 
• To debug a sloppy page/site takes longer especially if you are not the original programmer – and it is frustrating.

How did so much non-standard coding come about? Because it is so easy to create a web site/page without knowing anything about HTML, coding or standards. You can create a document in an office program, save it as an HTML document and the office program then creates the code which, because it is not a web editor, is not to the standards. In addition to that there is limited strict enforcement of rules and so the problem perpetuates creating the issues as outlined above.

Perhaps in response to such issues the W3C Content Accessibility Guideline 3.3 also advises the developer to use style sheets to control layout and presentation to help make your site more accessible “Using markup improperly -- not according to specification -- hinders accessibility. Misusing markup for a presentation effect (e.g., using a table for layout or a header to change the font size) makes it difficult for users with specialized software to understand the organization of the page or to navigate through it” www.w3.org/TR/WCAG10/#gl-new-technologies.

It is also interesting to note the number of HTML attributes used for layout that are now deprecated (height, width, border, align) and also that the font tag is deprecated. The message given by Dreamweaver advises; “In HTML 4 FONT is now deprecated. It may become obsolete in future versions, consider using style sheets instead”.

In using style sheets of course we must keep in mind that the page needs to be readable without access to those style sheets. The W3C Content Accessibility Guideline 6 states “6.1 Organize documents so they may be read without style sheets. ….When content is organized logically, it will be rendered in a meaningful order when style sheets are turned off or not supported.”

I copied the source code of the page, saved as an HTML document and opened in Firefox. The page is quite readable without access to the css or scripts. 

When I turned off images in Firefox, ABC Online displayed appropriate alternative text where images would have been. 

I checked the site in Opera, IE, Netscape and Firefox, and all loaded and displayed without any noticeable issues or difference. 

Regards

Caroll

Macromedia Dreamweaver 8 
T.A.W Web Accessibility Test 3.08 software downloaded from www.tawdis.net/taw3/cms/en 
W3C The World Wide Web Consortium http://www.w3.org/ various pages accessed on March 29 2007 

Posting 3




	Topic: Work Group Learn Online - Critique 12 
	Date: 30 March 2007 9:28 PM 

	Subject: Re:ABC - Standards analysis 
	Author: Clewett, Jan 

	(Assignment top)
Hi Caroll

Thanks so much for your great critique Caroll. I have learnt so much. It has been wonderful working with you. Your background has really helped you with the understanding behind all these issues. You have done a great job in summarizing them for me to understand.

Could you explain your meaning a little more about "the depreciating features found by TAW." When they talk about depreciating what is the meaning there-old?.
(Assignment top)
It makes the whole area of web production so complex. The last few weeks it has been code code code... now there is so much more to think about. 

"How to make a website with a style sheet, that without the style sheet still looks ok"
"How to make a website for use by people with assistive technologies"
"How to layout our website to make it easy to use, easy to find information and keep people coming back"

The list goes on and on. I have been looking into the issues of how the structure and design of websites enhance Search Engine Optimization. That also is a really important issue for the commercial industry. What words and phrases to use in your content, where to place those words in the layout tags, headings etc, having many links to your site through other websites, and how all these things help the search engines to list your website on their web search. 

I haven't yet found an article explicitly outlining everything you should do. There seems to be some very close guarded secrets shared by businesses out there charging lots of money to create a first page listing in Google. If anyone has found some really good references pass them on. 

I did a google search on our three web sites and not surprisingly the ABC Learn online site listed highly. All it's external links to other sites would help give it a good overall listing with search engines. 

Surprisingly I did not get the same high rankings on Destination Mars. Of course it does depend what words you use in the search engine however I couldn’t find words that would list it well. 

I tried to search for Orchard Suits using combinations of phrases and words to no avail. So I then tried to google Orchard. However it didn't have a first page listing. Why didn't that surprise?

We continue to find out more about web design every day. Interesting isn't it. Even the best sites cannot be taken on face value, it is what's underneath that counts. I find myself looking at all the source code now to my favourite web pages to see what underwear they have hiding under their html.
Jan Clewett



	Topic: Work Group Learn Online - Critique 12 
	Date: 31 March 2007 1:36 AM 

	Subject: Re:ABC - Standards analysis 
	Author: Mitchell, Carollwynn 

	Hi Jan,

Basically a deprecated element is an older version or way of coding which may become obsolete in later version of HTML.

The glossary of the Web Content Accessibility Guidelines at W3C defines a deprecated element or attribute as "one that has been outdated by newer constructs. Deprecated elements may become obsolete in future versions of HTML..." www.w3.org/TR/WAI-WEBCONTENT/#glossary.

There is so much out there and one could get really bogged down in it. I tried to explain as much as was needed without getting too carried away :)

Have you seen the Wikipedia entries for Search Engine Optimization and Meta tags? http://en.wikipedia.org/wiki/Search_engine_optimization http://en.wikipedia.org/wiki/Meta_tags#Meta_tag_use_in_search_engine_optimizati 

META keyword tags used to be used by search engines for indexing pages - they are no longer supported by any search engines. However the article in Wikipedia is an interesting read. 

The Wikipedia entry for Search Engine Optimization also has a list of references at the end that you might find useful.

Also see Notes on helping search engines index your Web site www.w3.org/TR/REC-html40/appendix/notes.html#recs

That is just thee sites. There is just so much out there and the more we search, the more we find and much of it useless unfortunately :) Magazines and other industry sites can be useful but one needs to remember that they are commercial and often have their own idea of how things should be done which is why I keep going back to the W3C site to verify issues.

As you said we learn more about web design everyday which then prompts us to look even further, which leads to more questions... Given the rate of change in the industry it's a "vicious" circle that I don't expect will end :) Wait a minute - circles don't end do they :)

Regards

Caroll 




	Topic: Work Group Learn Online - Critique 12 
	Date: 31 March 2007 5:41 PM 

	Subject: Re:ABC - Standards analysis 
	Author: Clewett, Jan 

	(Assignment back)


Hi Caroll, 

Thanks for your pointers. I am answering my own questions here.  I have come across the following straight from the Google's mouth.
http://www.google.com/support/webmasters/bin/answer.py?answer=35769
http://www.google.com/support/webmasters/bin/answer.py?answer=35769#design
All interesting guidelines if a Google Top Ten is your goal.
The following links to an online Lynx viewer. 
http://www.delorie.com/web/lynxview.html
It is interesting to upload my site and see what the little webbots see. I tested my website in the viewer and also ABC Learn online. The comparison showed exactly what google is talking about. The headings in Learn online were clear and ordered. Hyperlinks to other sites showed up clearly, the layout was well organised. I looked at another site that was using flash. Flash files do not show up in the text editor so cannot be read by webbots. That has ramifications for all flash sites.  This is just another area that is so important to understand if your are making a commercial site website. A top reading in Google may guarantee the success or failure of online business websites. 
(Assignment back)
I tried to view the other sites in this viewer however the prohibited sign came up on the screen ( Caroll you may be able to tell my why?) so I couldn't assess Orchard Suites or Destination Mars. 
Jan Clewett

	Topic: Work Group Learn Online - Critique 12 
	Date: 31 March 2007 6:38 PM 

	Subject: Re:ABC - Standards analysis 
	Author: Mitchell, Carollwynn 

	Hi Jan

Always go straight to the horses mouth :) Those hints/advice from Google are good and definitely important if you are developing a commercial site. The Google search engine is so widely used as a first port of call - more so than Yahoo which I use. I had a brief look on Yahoo last night for similar - but got sidetracked. 

I checked out the Lynx viewer and it won't let me view my page at http://studentweb.usq.edu.au/ or of course as you found the Orchard or NASA sites. The first line of the message from Delorie says "You need to create a file called delorie.htm on your web server to prove you're the webmaster. When I see this file (it can be empty) I'll allow my tools to access your site. 
Attempted URL: http://studentweb.usq.edu.au/.../ delorie.htm (not found)
Obviously what it is looking for first is the file "delorie.html" and if it doesn't find it, it assumes you are not the authorised webmaster and so denies access. Which is a good thing really :) 

So I assume that neither the Orchard or NASA sites have a delorie.html on them and that you created a delorie.html file on your web site, if not let me know :)

Regards

Caroll




	Topic: Work Group Learn Online - Critique 12 
	Date: 31 March 2007 7:11 PM 

	Subject: Re:ABC - Standards analysis 
	Author: Clewett, Jan 

	(Assignment back)
Yes I read that and understood their meaning however it was strange. First I uploaded my website on my own URL outside usq and it read that and gave me a printout. Then I uploaded the ABC learn online and it gave me a printout on that too. I was stoked. The third time I uploaded Orchard and the prohibited came up, the same for NASA so I again tried ABC and that time prohibited came up as well. 

I think what our group should learn is that if we plan to make a commercial website then read very carefully the Google tips for having their web site recognized in a search engine before they begin. Good coding and good structure with headings, and organised links and content will assist the little webbots in the quest for understanding what your site is about.
Thanks again Caroll,
It's really good to work with you.
Jan 




Posting 4
(Assignment back)
	Date: 28 March 2007 4:20 PM 
	Topic: Work Group Learn Online - Critique 12 

	Author: Hinton, Frances 
	Subject: Site critique Learn Online - Navigation 

	  

Hello Everyone

Site critique Learn Online – Navigation:

YOU ARE HERE: Excellent home page. The colours are designed to ‘draw’ a younger audience. The navigation elements are clear and point to an interesting selection of sites. The view is uncluttered and allows for relaxed reading and ‘browse’ time. It is a good example of how to ‘guide’ visitors to an area of interest.

TYPES OF NAVIGATION: The navigation elements include hierarchical, global and local. You can easily and logically jump between points of interest, yet have the ability to gain a depth of information within broader areas. The sites are information rich and well organized.

STYLES OF NAVIGATION: Links, trails and bars are well organized and very clear. The navigation bar on the left side of the site works well. Navigation bars are the most common of the ways of navigating a site. It’s so widely used as to be a cliché…but it really works. Every single person who has spent more than a few minutes on the Web knows how to use this thing. It is amazing how many web designers forget this one fact.

BE DIRECT: This site is a classic example of how to be direct in your labels. There are no hard and fast rules about where to put nav bars, but this site has put it in a position where the readers eye is drawn to it. The home page is logically structured yet is uncluttered with simple and easy to read direct labeling. A great site.

BE CONSISTENT: Once again the site is a model of consistency. Many sites have found to their cost that too much disparity between web pages causes the reader to lose interest and focus. It can be like going to completely different web sites and the reader may be constantly forced to lose track and re-acquire form and function…which is very distracting. This site is consistent and will retain reader interest,

GRAPHICS HELP: Excellent graphics used throughout the site. An example of this is the interesting, yet constrained, educational graphics used on the home page. All of the links point to pages which involve a rich use of graphics designed to maintain user interest.

CREATING GOOD NAVIGATION AUTOMATICALLY: Once again a variety of programs have been used to create good navigation with the inclusion of a variety of linking technology. It will be noted that all graphics are linked to places and sites of interest.

This is a well designed and informative site. I believe the designers have taken care to attract and maintain readership of this site. From a navigation perspective I believe it leaves little to be desired. I welcome the groups views on the navigational aspects of this site.

Frances
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	Topic: Work Group Learn Online - Critique 12 
	Date: 28 March 2007 5:44 PM 

	Subject: Re:Site critique Learn Online - Navigation 
	Author: Clewett, Jan 

	(Assignment back)
You have really done a wonderful critique on this site Francis. 
When you wrote: "The view is uncluttered and allows for relaxed reading and ‘browse’ time" I thought how succinct you put that. 
The nature site we looked at for "stickiness" really didn't make you feel like that did it. The designer has really organized the content so well to make it enjoyable to look over the sight and see what is available rather than move on. That is the type of web site I enjoy. These sites become my favourite and I keep coming back to them. 

NTIS have been creating websites for the Certificate courses I teach. They keep redesigning them to make them easier to use. The last time was really the limit. All our staff at school hate using it. I know it will take me at least an hour to find what I want. 

I too... " believe the designers have taken care to attract and maintain readership of this site." Having a site map is so useful and also a feedback form for users shows a desire to "get it right".

(Assignment back)
"The sites are information rich and well organized.." So true. The amount of information available through this portal is huge. I find my students at school use sites like this. Especially the students with poorer computer skills. They are familiar with the layout, comfortable with the navigation and they keep coming back to link up with content even though they could easily save links in "favourites" they seem to gain confidence being in familiar territory. 

Top job ABC.
Jan 
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	Topic: Work Group Learn Online - Critique 12 
	Date: 28 March 2007 6:07 PM 

	Subject: Re:Site critique Learn Online - Navigation 
	Author: Mitchell, Carollwynn 

	Hi Francis

Good critique :)
I have just two comments/queries: 

When I went to the Navigators, Oz Fossils and Sing Online links the only way I could get back to the Learn Online page www.abc.net.au/learn/ was to use the browser back button. Have I missed something? I looked all over these pages and couldn't find a link back to that page.

The second comment is specific to my widescreen and also a layout issue - the layout of this site is rendered in the left 2/3rds of the screen - so it makes it a little harder to navigate and read as I have to keep looking to the left for everything :) For me that is annoying. If anyone gets the chance to try it on a widescreen let me know what you think.
Regards

Caroll 


	(Assignment back)
Topic: Work Group Learn Online - Critique 12 
	Date: 28 March 2007 9:39 PM 

	Subject: Re:Site critique Learn Online - Navigation 
	Author: Clewett, Jan 

	Hi Caroll, 

You are right. I found that too Caroll. I first looked at the site at school on a small monitor and it looked really good. Then I went back to the site when I got home on my widescreen and it looked stretched. 
The problem could so easily be fixed. It is hard to believe that we can see these things with such little experience and designers can't. 

The site we are assessing is a link from the main site www.abc.net.au. link education. Most people would probably get there from the main site. The navigation links at the top of the page on "Navigators, Oz Fossils and Sing Online" link back to www.abc.net.au and then you would need to click on education. Return users would probably use that navigation. Again all educational sites listed on the portal could so easily have had a navigation link back to abc online. Those links make surfing the web so much easier don't they.

Jan




	Critique of 
Orchard Suits

http://www.orchard.co.uk/suits/index.asp

	Part B 

Jan Clewett
2007 


Goals of Orchard Suits

· To promote itself as a leading recruitment agency

· To recruit the best designers and creative professionals 
· To link employees to employers 

· To promote “stickiness”
  

Target Audience

Targets two key audiences:

· Employees

· Employers 

in the advertising, copywriting, multimedia, reprographics and marketing industries in the UK

How does the site achieve its goal and the needs of its audience
?

“The goal of every website in the world is to increase the probability of engagement with the user and decrease the risk of exit from the site, resulting in competitive engagement.”(Whitney 2002)
Orchard Suits contains elements of professional communications and marketing but due to some poor aspects of design (Figure 1: Initial Impact) it does not:

· optimise its audience
 

· satisfy their needs
 

· achieve its goals

and disappointingly doesn’t as Whitney describes “engage the user”.

Information/services offered

· Background information

· Latest vacancies

· Client/Candidate services provided
 
· Contact details
· FAQ – extra recruitment information 
Aspects of Design
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Layout
 (See Appendix 3)

On opening (Figure1: Initial Impact), the website loads quickly. It does not engage the user by providing familiar cues.(Horton 2002) 

It portrays a crisp, clean business image, to support the company’s role as a creative and forward thinking company. While trying to be pretentiously “cool” and “creatively minimalist”, the initial impact is austere, static and boring.

The black screen with contrasting small 9pt white san-serif font,
 is devoid of capitalization. This is in conflict with creating a professional image (Kyrnin 2004

)
 in a competitive market. It is above all the most limiting aspect of design. (See Appendix 4-Discussion post) Stark contrast of white on black, disturbs eye focus and causes eye fatigue.(Weale 1961) Research shows readers prefer black text/light backgrounds.(Bernard 2003)
 Printing of black backgrounds is a problem.
 (Kyrnin 2004

)

Positives:

· most pages fit to screen

· limited scrolling

· consistent (Bernard 2003) layout
 

Total impact disappoints: 

· no real feel of friendliness or empathy 
· sparse material
· renders the user a passive viewer not inviting them to be an engaged participant. 

Navigational Structure

Navigation should be “Well designed….. take away the guesswork by providing cues before the user takes any actions”. Guenther 2004 (Guenther 2004 ) 
Navigation should be:-
· predictable

· visually explicit

· provide order, sequence

· allow easy access to website.(Horton 2002) 

User needs to:

· know where they are 

· how to get elsewhere 

· get back to where they were

Orchard Suits 
does not satisfy basic navigational needs: 

· minimal navigation provided (See Figure 1: Initial Impact). 

· top left of page
 is a black void

· toolbar although consistent (Weakley 2004) is a consistent unfriendly path to destinations

· lack of links, trails, bars and site maps (Barker 2005)
· orphan
 page Latest Vacancies - only way back is by clicking the back button. 

Although it does provide a search engine
 on  Latest Vacancies, this type of navigation lacks thought and certainly does not encourage “stickiness”.

Use of media elements 

Web designers have at their disposal a wide range of web technology
to transmit, entice and persuade the audience, (Shedroff 1994 ) This website has a distinct lack of media elements which is more in keeping with a word document.
Text 
Text is primarily used to convey information. The centred text layout is clumped together, looks boring and is difficult to read.(Bernard 2003) There is little contrasting topography which decreases scan-ability. The site could better optimize reading speed, comprehension and retention, by using Nielsen’s suggestions (Nielsen 2000) as follows:  

· visual hierarchy of headings

· larger text (size 14 sans serif) 

· dark text on light background

· text blocks

· capital letters and graphics 

· bulleted lists
· borders, columns headings, spacings, margins and gutters (at present all disappear into the dark background and do little to organise text for a positive experience)

Right align, ragged left text on Latest Vacancies page
, severely hampers legibility and is not consistent with research-based guidelines.(Williams 2000) Crucial to meet user’s needs, it is disappointingly the most illegible of the site and does not (See Appendix 4) engage the user. 
Graphics and images
Good use of corporate logo
 in most viewable area
 (Horton 2002). More graphics and quality images would improve topography, scan-ability and assist visual learners.(Guenther 2004 )  
Today’s audience comes from a multimedia saturated society. Spartan use of media elements may not satisfy expectations of what potentially man be a highly critical audience. Disappointment may lead to lack of confidence in services offered. 

Compliance with Accessibility guidelines

Accessibility for people with a disability is at the forefront of web page design

Over half a billion people worldwide have a disability (Enable). 
Websites should provide for flexibility to accommodate each user’s needs and preferences.(United-Nations) 

In the working world inclusion is a high priority
. Accommodation requires adjustments using assistive technology.
 This technology is hampered by websites that are not built to web standards.
W3C provides Web Content Accessibility Guidelines(W3C 1999) for examining accessibility of websites. Websites should adhere to standards and pursue best practices. Weakley 2004  believes websites should ideally be “lean, clean, CSS-based, accessible, usable, search engine friendly.” (See Appendix 1, 2)

Orchid Suits home page was tested to evaluate accessibility and standard adherence. Performance was assessed and results listed in Appendix 1, Appendix 2.

Overall findings

· Does not conform to industry standards

· Does not follow W3C accessibility guidelines.

The findings of Dolphin  and the high number of Priority 1,2&3 issues using TAW
, show a lack of understanding of website structure needed for use with assistive technology. Therefore a significant proportion of the target audience may not even be able to access the site.

.
Why conform?
If web sites are created to standards:

· the performance in a variety of browsers over a variety of platforms can be assured
· structured for SEO.
  
· programmers can easily update websites as the dynamics change. 
It is vitally important that Orchard Suits is seen to promote W3C guidelines and standards in the industry it supports. 
Potential problems for user interaction 
(See Appendix 4)

Reading and navigating the site will be problematic for the majority of web users(Hawthorn 2000), in particular:

· older users with declining vision. (Weale 1961) 

· users with low literacy
 skills (Nielsen 2005)
· ESL
 users struggling with language conventions

· People with a disability who may not even be able to access the site

Today’s audience, including me, demand more. (See Appendix 4-Discussion Post). Potential employees and employers are likely to use another recruitment firm. Once lost, customers will be hard to attract back to the site
. 

Websites should be designed for SEO
 and user satisfaction.(Whitney 2002) The quality and effectiveness of the website is a message to the viewer. It is great to show creativity and flair and market this aspect of your business but not at the expense of the user experience. 

See Postscript – Appendix 5
References
Appendix 1
	Test

	Results

	

	TAW analysis
Performance check against industry standards using Web Accessibility Test software (TAW) and guidelines for accessibility


	Using the W3C Priority settings

	

	
	Priority 1:

Satisfying this checkpoint is a basic requirement for some groups to be able to use Web documents.
	31 issues that required human checking

· tables with no summaries 

· titles or headers and footers to allow for the correct reading of the cell order 

· no text alternatives for images 

· 16 of the issues were related to the programming/scripting code

· there are no alternatives if scripting is not available 

· not coded to work with assistive technology

· it does not display suitably without the stylesheet, javascript or images



	
	Priority 2:-
	24 Priority 2 automatically checked issues and 36 that required human checking issues



	
	Priority 3:-
	15 requiring human checking and 1 automatically checked.



	These priority issues show a blatant disregard for standards and are not acceptable

	W3C HTML validation test

	
	Failed validation with 6 errors – 3 in line 1, 1 each in lines 7, 28 and 77
 (There is no <!DOCTYPE>)


Appendix 2
	Cross platform tests in IE, Firefox ,Opera and Safari using Operating systems Windows XP and Linux using broadband ADSL and dial up speed. 

	
	No immediate differences seen using different browsers or platforms. Slower to load but acceptable on dial up.

	Tested on monitors, 13”,15”, “15.4” widescreen, “17”, “19” CRT and LCD screens

	
	Site expanded to suit monitor size. Orchard Suits is a “Breathe-able” site 


	Search Engine Optimization

	
	Tested in Google and Yahoo using a variety reference wording however unable to get a top 10 listing.

	Tested without stylesheet, javascript or images

	
	Text did not display as intended

	Dolphin computer access program

	· colour manipulation
	Not a problem as only two colours were used



	· enhanced magnification
	Worked well for minimal pixilation as the site used few graphics with embedded text

Navigation at high magnification was difficult. As you finished a sentence you literally disappeared into a black void

	· modification of keyboard shortcuts
	tab key could be used to navigate site

	· advanced speech and Braille.
	screen reader worked well in identifying links and text



Appendix 3  Discussion Group Post                Layout

	Topic: Work Group Learn Online - Critique 12 
	Date: 26 March 2007 9:18 PM

	Subject: Orchard Suits-layout critique 
	Author: 
Clewett, Jan 


	Site Definition: Orchard suits is a professional recruitment agency specializing in placing designers and creative professionals in advertising, copy writing, multimedia, reprographics, design and marketing..

Proximity: The arrangement and relationship of elements is disjointed and lacks strength. The user sees a confusion of text and navigation tools.

Theme and Repetition: A consistently boring black and white theme is used throughout. Colour, style and navigation is repeated offering some familiarity for it's users. Lack of contrast between text sizing eliminates all emphasis between elements, rendering logic and predictability in organization of content confusing.

Design grids: A basic design layout grid endeavours to bring some order and logic to screen layout. However the "text only look" without graphics, creates a stark site devoid of interest.

Page size and layout. The content displays best on smaller monitors. It is made to expand to fit all screens however the larger the monitor, the more disjointed the overall appearance. The content of each page needs little or no scrolling.

Cross platform issues. The site adapts well to IE, Firefox an Opera..

Usefulness of layout: Although all the required tools of navigation are found in the top 12 cm of the page, there is no well defined navigation toolbar. All text is lost in the black background so the most prominent area of the website loses its importance and is lost. The users of this site, professionals and business managers, would find this a difficult site to keep coming back to find and locate information. There is very little in this site that would give you confidence in the recruitment agency to fulful it's claims.

Visual hierarchy: There is no emphasis placed on elements which makes it difficult to see the logic and order of the content.

Page Length: Most pages are designed to fill one screen. On smaller monitors there may be a small amount of scrolling. The designers have endeavoured to follow the minimalist principals in trying to make this a "schmick" site but the result shows even the professionals can get it wrong.

Pages concise and well ordered. There is consistency and order to the pages.

Use of CSS and tables: The site uses both CSS and tables set position and style.

Topography: The site is predominantly text and relies on the contrast of white text on black background to sell its content. This contrast creates too much vibration and it diminishes readability. It lacks the contrast needed between text blocks, headlines and the surrounding space reducing the visual impact.

Legibility: The legibility for this site is poor. The colour scheme is drab and reading this site is hard on the eyes. Borders, columns headings, spacings, margins and gutters disappear into the background and do little to organize text for a positive user experience. Also printing a black page is problematical, whatever the colour of text. 
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	Appendix 4  Discussion Group Post

Critical viewpoint of a potential user. Manager – Age 50

	Topic: Work Group Learn Online - Critique 12 
	Date: 3 April 2007 7:32 AM 

	Subject: Re:A new look at Orchard from Nick 
	Author: Clewett, Jan 

	Hi everyone,

It is interesting to get another perspective on this site. Our group was highly critical of many things. In fact it was good to read Nick's appraisal so I could reassess my opinion. Now having re read the critique, I still feel the same about the site. I am in a different audience to 35 year old Nick. I know my son didn't mind the site. He likes the "look". I am looking at this site to do as my Part B assessment item. So I thought I would review it as a customer.

As much as I don't like to be put in the group, I am, as Bernard refers to an "Older Adult" (only just, I'm 50). According to Bernard I prefer larger font ie 14 point san serif font. The factor affecting my web use is my decline in vision.

Weale states I have a 50% reduction in the amount of perceived light at 50 compared to age 20. I like high contrast between text and background and between darker and lighter colours in general. Because my lenses are thickening, I have a reduction in transmission of blue light. This may lead to me having trouble sorting or matching colours and I can make more errors in the blue-green and red regions than other colours.


As I age my field of view reduces. I need links placed closer to the centre of the screen (Hawthorn, 2000) I have trouble locating a specific object if there are many other objects on the screen (Plude & Hoyer, 1981). I prefer dark text on light backgrounds (Tobas, 1987) and I am developing a sensitivity to glare, so I am beginning to prefer an off-white colour background.


I also dare say, have a (very) slight reduction in hand eye co-ordination which may affect my interaction with a website. I don't feel though I have difficulty using a scroll bar as much as my younger students. I prefer buttons and links that are separated by space.


Apart from all those slight physical disabilities (of course these have snuck up on me and outside this course I will not admit to any) I have good literacy skills and no learning disabilities. I am a frequent user of the internet and I believe I have more patience than my younger counterparts and will sit and wait for pages to load on slow internet speeds. I also believe I read more of a website than younger users and I am certainly more tenacious using search engines to find information. Maybe that is more to do with being a mother than anything else.


People of my age are often found in managerial positions in business. Orchard I believe should be marketing to meet the needs of their audience of which I could be characteristic of maybe 20 - 25% even more. All of which are probably just as adamant they have no physical disabilities and some who are still in denial and don't wear glasses. Businesses should be meeting the needs of their audience first and foremost, not satisfying the needs of the designers creative urges. It is great to show creativity and flair and market this aspect of your business but not at the expense of the user experience. After all it is only a click away to another recruitment agency. As a potential user group, this is how I view this site over and above it's content.

Studying these websites has made me aware of so many things. Just as Nick doesn't view this site through my eyes, I don't view this site through other's who may need assistive technologies to use the site. Jim discovered "Orchard proved to be difficult to navigate at high magnification. As you finished a sentence you literally disappeared into a black void". That must be so annoying. Thank you Jim for the rest of your critique showing me a perspective from these user groups that I hadn't considered.


Jakob Nielsen says "The best results come from testing no more than 5 users and running as many small tests as you can afford". Reality is how hard is that to do to get it right. He believes just feedback from 5 users is all you really need to give you insight. A website must be viewed as a living document. Changes should be able to be implemented easily. One point made by Nielsen is once you have lost a potential customer it will be hard to attract them back to your site. This is no different to any business but on the web another recruitment agency is only a click away.

Jan Clewett

Weale, R. (1961). Retinal illumination and age. Transactions of the Illuminating Engineering Society, 26, 95.


Hawthorn, D. (2000). Possible implication of aging for interface designers. Interacting with Computers, 12, 507-528


Nielsen, J. (2000) Why you only need to test with 5 Users http://www.useit.com/alertbox/20000319.html

Plude, D. J., & Hoyer, W. J. (1981). Adult age differences in visual search as a function of stimulus mapping and processing load. The Journal of Gerontology, 36, 598-604.


Tobias, C. L. (1987). Computers and the elderly: A review of the literature and directions for future research. Proceeding in the Human Factors Society 31st annual meeting, 866-870.




Appendix 5

	POSTSCRIPT-6th April 2007

Orchard Suits changed their website. The following changes stood out as noted:

· Background colour changed to bottle green (still too dark but does not have the same reflected light
· Slightly larger white text (Still too small)
· Right aligned ragged left text changed to left align (Someone must have listened to the user)
· Content pages changed 
· Flash opening page (Very strange opening page. “Funny Money” ??) 
I have not spent too much time reviewing the improvements. From a very quick look there are still many more needed)
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Part B

Your aim in this assessment task is to demonstrate what you have learnt about high quality web site design, applying insights to criteria developed within your Group across the breadth of specialist areas. I was looking for the key attributes that contribute to an effect; whether the effect is recommended by the research-based literature; how well the site achieves the effect; and alternative views about strengths of the design. An overall analysis of the impact of site design upon functionality – how this design meets the needs of identified target audience groups and site owners.

	Criteria
	Marks
	Allocated

	There are two over-arching objectives for this assessment task:

1. demonstrate a critical familiarity with Web design theory;

2. apply Web design theory to a site for a specific purpose and target audience.

	Analysis
	Links between theory and practice: Analyses readings in light of experience and vice-versa.

· Uses literature to strongly support critique 

· Key areas addressed comprehensively

 Links between your experience of the site and the literature's recommendations of what works / does not work were highly developed and succinctly presented. The key areas were fulsomely addressed, ably supported by the literature. 

You have a keen eye for detail. 
	45
	40

	
	Scope and depth of research-based literature referenced.

 You made good use of a solid range of literature to present a coherent critique of the sites.
	10
	9.5

	
	Writing style clear and organised
· Clarity of expression, correct grammar, sentence structure, punctuation, spelling – high in all areas 

· Accurate and consistent referencing system: in-text and reference list 

High level of professional writing and presentation. Mostly consistent use of referencing system. An excellent foundation for conveying your message – clarity, interest and well-integrated use of the literature. 
	5
	4.4

	
	Persuasiveness of argument

· high level of ability to discuss opposing views without dismissing alternative positions... to conflict or reflect own ideas and experiences.
· conclusion supported by literature (including reference to discussion forums when relevant)
An engaging read! Good level of analysis, opinions presented supported by the literature.  Aim to highlight ambiguities when possible
	15
	12.1

	
	Word limit target of 1,000 words (within a range of 900 – 1,100 words) has been achieved.

· Marks will be deducted when submissions (excluding appendices and reference list) are outside this range. Each 10% outside the range will loose 10% of the total marks available. Eg. 1,100 + 100 words will reduce your overall marks by 10%.
	
	

	Total Marks
	75
	66

	

	Weighted Mark Part B 
	15
	13.2

	Weighted Mark: Part A
	10
	9.4

	Weighted Mark: Total
	25
	22.6

	Grade: Total
	
	HD


Essential in this type of analysis is demonstrating what you have learnt from reviewing the sites, particularly in relation to the literature. I was looking for the key attributes that contribute to an effect; whether the effect is recommended by the research-based literature; how well the site achieves the effect; and alternative views about strengths of the design. You have excelled Jan. Your critique clearly illustrates a developing understanding and synthesis of Web design issues.

� “We have both creative and marketing industry experience to make sure the people we recommend suit the job and the organisation.” Orchard Suits-“ Winner of Northwest Agency of the Year, UK”


� Stickiness describes web pages that visitors want to visit and spend time at; sites that visitors want to return to” (Cleary K, Discussion Activity 2.1)


� Site targets audience with excellent vision and literacy skills (10-20%). In reality the audience will range from a cross cultural background, span the age range, 17 – 65, male and female, trainees to professionals, employed and unemployed, able and disabled, beginners and experienced computer users, who have been trained in this line of employment.


� Cannot reach the potential audience so cannot satisfy needs for “competitive engagement”


� Reduced audience means reduced selection of clients and candidates therefore cannot optimize goals.


� Users would prefer to leave the site because of illegibility of text, poor layout and poor navigation


� History of company


� lists of jobs available with search engine provided


� Past performance of employees and employers


� Very little information is provided


� Lack of contrast between text size eliminates all emphasis between elements, rendering logic and predictability in organisation of content confusing.


� Results in angry customers needing too much black ink


� There is very little content


� however in this case each page has the same boring layout


� user instinctively looks for important information


� No navigational links to elsewhere in website


� Good design principle for large information rich sites


� Text, graphics, sound, animation and videos


� with contrasting size to show emphasis between elements


� pivotal in conveying the sites  information to the user


� To identify company but only graphic used. 


� Top right- Identifies each page for those users only using that page.


� People with disabilities are more likely to be in the workforce.


� magnifiers, screen readers, keyboard shortcuts and mice with large track balls


� Web Accessibility Test software


� Search Engine Optimization-information using related words should show a listing through search engines. A top reading in Google may guarantee the success or failure of online business websites.


� Nielsen’s  findings show improving usability for low literacy users improves usability for all, 


� English as a second language


� Nielsen 


� Search engine optimization


� Whitney (2002) Breathable site is one that is able to automatically reformat its content to fit a user’s screen, regardless of their screen size�





�Clearly stated Jan. I’ll read on to see your conclusion as to whether the goals are achieved


�A clear conclusion whether the site is "mostly/apparently successful" in meeting its goals, with brief elaboration on what led you to draw this conclusion.


�Excellent overview Jan. A great way to set the scene.


�You have made good use of the literature to present a coherent critique of the site's layout. The reader has a sense of a strong foundational understanding of key aspects of layout and how they impact on site use. Moreover, that you can apply this understanding to convey an assessment of why aspects of the site 'work', and why others are 'less than comfortable'.


�Thanks for the cross-reference


�Bernard made an outstanding contribution to the web design literature, not only through his own research, but by drawing together others’ research. In the latter case it is better to reference the original research in your in-text citations, indicating the [secondary] source that you were actually reading in the reference list as you have here.. Review the citation "rules" at the USQ library site  (http://www.usq.edu.au/library/infoabout/ref_guides/default.htm  ) or consult another source if you find this difficult to interpret.


�An easy-flowing integration of your careful observation of the site and how the design sits with 'literature recommendations'.


�A useful framework to consider the media elements – the trick is to not get drawn too closely to examining the content of these elements


�A wide variety of accessibility issues considered, interweaving advice from disparate sources.





Excellent examination of the implications.


�In-text citation is incomplete Jan. Normally the dat is included. If no discernable date, use “n.d.” to indicate “no date”.


�A skilful critique Jan. It does make one wonder if the Management has viewed the site themselves, or relied on second-hand accounts of 'innovative design'.
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